
Dear sellers, 

That time of the year is almost 
upon us again… Christmas is now 
just a couple of short months 
away. Our Christmas catalogue 
has already started appearing 
in subscriber magazines from 
last week, so get on the green 
smoothies and grab as many early 
nights as you can, because it’s only 
going to ramp up from here.  
Until next month…

The hardtofind team
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CHRISTMAS PREPARATION 
Speaking of Christmas, now is the time to 
make sure your products are looking their best. 
Please check your stock levels are healthy and 
add last order dates to your dispatch notes for 
personalised products to avoid any chance of 
disappointing your customers. It would also 
be wise to upload new products and update 
existing products sooner rather than later 
so they don’t get held up in any potential 
approvals backlog come December. 

PRODUCT IMAGES
When we approve your products, we also 
carefully and purposely select the best image 
for the thumbnail view in terms of how it will 
look not only when someone browses or 
searches the site, but also across different 
pieces of marketing collateral. So please 
don’t change your image thumbnail after the 
product’s had the green light from us. Doing 
so will just put it back in the approvals queue 
and make it unavailable to buy, so if you find 
yourself with a burning desire to change it, 
please get in touch with us instead.

BASE PRICE/INVENTORY 
When you set up or amend products, please 
always make sure that the base price (in 
the product details tab) is set at the lowest 
price of all of your variations. It’s important 
to remember that if you amend prices in 



the inventory & variations tab, this doesn’t 
automatically update the base price, so please 
always check that your prices are consistent.

IMPROVING VISIBILITY 
One of the easiest ways to get your products 
under the noses of more customers is to make 
them easier to search for. When you write 
product descriptions, it’s important to be literal 
and think about what terms people might use 
when looking for your products – e.g. for a 
t-shirt, include both t-shirt and tee; for pyjamas, 
include PJs as well; and for a nightie, add 
nightgown, nightdress and even sleepwear, 
too. The more relevant keywords you add to 
your product description, the more search-
friendly you make your products, and useful 
information – including dimensions, material 
and a size guide – can make your products  
very hard to resist.

CO-BRANDED STICKERS
Exciting news! Instead of the old hardtofind 
stickers and postcards, you now have the 
opportunity to purchase co-branded stickers, 
which is a fantastic way to promote your store 
in the lead-up to Christmas. Available in two 
sizes, the new design is an elegant rectangle 
that features your name as well as hardtofind’s. 
You can order them in lots of 125 or 500, adding 
(at the most) just 18c to every order. See the 
document we’ve attached for more info.

TRACKING STOCK
We’re launching something in November which 
will significantly increase exposure of products 
on the site where stock is tracked. If you’d like 
to be involved, make sure you update and 
track your stock levels ASAP. Products without 
tracked stock levels will not be included.

JOB NOTICE
We’re hiring! We’re looking for a Full Stack 
Developer to join our awesome tech team, and 
why not keep it in the family? If you know of 
anyone who you think might fit the role, please 
ask them to send their CV to elisa@hardtofind.
com.au

NEW SELLER SUPPORT PHONE NUMBER
“What, again?” you ask. After sending out  
an updated number in our last newsletter, 
we’ve got a new Seller Support phone number 
again for Australian sellers (and we think we’ll 
stick with this one for a while). Here it is:  
1800 012 697. 

As always, if you have any questions or 
concerns, please don’t hesitate to get in touch 
with us at sellersupport@hardtofind.com.au
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